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The School 

 

King Edward’s School, Birmingham is a remarkable school and a supportive community, 

where there is a shared belief in the transformative power of an accessible education amidst a 

young, ethnically diverse city. It is also one of the most successful and significant boys’ 

schools in this country. 

Founded in 1552 by Edward VI, King Edward’s School is the “founding father” of the King Edward VI 

Foundation and has always been a central institution in the city of Birmingham which it serves. It is 

located on a stunning 50-acre site in Edgbaston, which it shares with King Edward VI High School for 

Girls (KEHS), and educates 860 day boys, aged 11 to 18.  

In recent years, the Chief Master and Governors have strengthened their commitment to the belief 

that King Edward’s School should be a catalyst for social mobility, a place of academic excellence 

and a community whose strength derives from its social diversity and multi-cultural understanding. 

 

At King Edward’s there is a deep moral purpose to ensure the School provides the best possible 

education for the brightest boys in Birmingham, whatever their background. There is a strong belief in 

the power of education to transform lives and a commitment to a truly challenging, intellectual, rich 

education. The International Baccalaureate Diploma was introduced in September 2010 to replace A-

levels in order to enhance the intellectual life of the School and to provide an education appropriate to 

the challenges of the 21st century. 

 

Academics 

King Edward’s is an academic school and an intellectual school. It is a school where the results are 

exceptionally good and where clever, hard-working and occasionally unusual boys are admired and 

respected by their peers. Being an academic school means that everyone must strive for the highest 

academic standards and performance, so that King Edward’s is recognised as the best academic 

school in the West Midlands and, as far as possible, among the best nationally in public exams, entry 

to Oxbridge and other high quality universities. In 2018, of the 138 boys taking GCSEs, 26 were 

awarded 10 or 11 A*, 9 or 8 and 65% of all exams were awarded A*, 9 or 8. At IB, the average scores 

have been above 39 for three of the last four years. The School’s commitment to the IB is total. The 

Board believes it provides a challenging, rigorous and broad education, which has always been a 

hallmark of a KES education, and better equips boys for the demands of university and the diversity of 

the world beyond. The School is also very active in academic competitions in Maths, Sciences, public 

speaking and debating, and teams regularly win national competitions.  
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Sport, arts & extra-curricular activities  

Life outside the classroom is vitally important at King Edward’s. It complements and supports the 

academic pursuits of the boys, making them more fulfilled, relaxed and rounded and helping them 

develop important additional skills, such as resilience, teamwork and commitment. 

There are a very wide range of expeditions and outdoor activities for younger boys and, each year, a 

large number of boys undertake the Duke of Edinburgh’s Gold Award; the CCF also thrives with RAF, 

Army and Navy sections. In total, there are over 140 trips and expeditions annually for boys of all 

ages in term time and the holidays. 

Music is quite exceptional, helped by a number of music scholarships, and drama is also of a very 

high quality. There are three major concerts in the year, including one, biennially, in Birmingham’s 

Symphony Hall, and several dramatic productions. There are also numerous opportunities for smaller 

ensemble playing and student-led drama performances. The £11m Ruddock Performing Arts Centre 

is the focus for these activities and all activities and facilities are shared with KEHS. 

Sport is also an important part of life at the School and benefits from excellent facilities, indoors and 

out. The School has extensive grass facilities and the use of three hockey astro pitches, one of which 

has a modern pavilion, opened in 2015, and a new athletics track in partnership with the University of 

Birmingham. A new £5m Sports Centre opened in May 2019.  

 

 

 

 

 

 

  



 

The School 

 

Location, campus & buildings 

The School is situated on a beautiful 50-acre site opposite Birmingham University and The Barber 

Institute of Fine Arts and shares a campus with KEHS. 

There are more than 30 acres of playing fields, natural and artificial, immediately adjacent to the main 

school buildings, and it is surrounded by the University botanical gardens, a lake and nature reserve. 

And yet, it is only a ten-minute bus ride from the cultural heart of the UK’s second city where you find 

Birmingham Symphony Hall and the Hippodrome, home of Birmingham Royal Ballet. 

The School moved to its current site from the centre of Birmingham in the 1930s and the main school 

buildings, including Big School, date from that time. However, they have been significantly enhanced 

in recent years through the immense generosity of several alumni and other supporters of the School. 

The Sir Paul and Lady Ruddock Performing Arts Centre, opened by Sir Michael Gove in April 2012, 

provides a 400-seater hall for large-scale music performances, a drama studio, a professional-

standard dance studio and many practice rooms. The Andrew Brode Wing, which opened in 

September 2013, houses the modern languages department, well-equipped science laboratories and 

a wonderful Sixth Form centre. And there have been significant investments, as previously 

mentioned, in specialist indoor and outdoor facilities for sport. 

The Foundation & its Schools 

The Schools of King Edward VI in Birmingham, more usually referred to as the King Edward VI 

Foundation, is one of the most significant educational charities in the UK. King Edward’s School is 

one of two independent schools in the family, the other being KEHS. The Foundation also sponsors 

an Academy Trust, comprising six outstanding selective grammar schools and two non-selective 

schools. Two of these schools have joined the Academy Trust in the last two years and further 

expansion is envisaged, helping the Foundation to fulfil its long-term aim of improving the life chances 

and educational experiences of more children in Birmingham. 

The Foundation makes an annual grant to King Edward’s School of approximately £1.4 million which 

pays for many of the Assisted Places. Significant capital investments at the School are funded by 

donations or by borrowing from the Foundation. 

The Foundation Office is located at the top of the driveway to King Edward’s School and it is from 

there that the various administrative and support services are run under the leadership of the 

Executive Director, who supports both the Foundation and Academy Trust boards and, through them, 

all ten of the Foundation’s schools. The Foundation Office provides a number of services to King 

Edward’s School: for example, it is the legal employer of staff and collects fees from parents. 
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  The Role:  
Marketing and Communications Officer 
 

 

  

 

 

The role of Marketing and Communications Officer provides an exciting opportunity to operate 

across the full marketing mix and also support the work of our award-winning Development 

Office through alumni engagement and fundraising communications. 

 

Reporting to the Director of Marketing and Communications, the role is central to the implementation 

of all marketing activities and the post-holder will need to be a confident communicator who grasps 

concepts quickly and can translate them into engaging content suitable for the intended audience and 

medium. 

 

In addition to crafting news stories, working on publications and getting involved in PR, the post-holder 

will also take the lead on digital communications, managing the school and alumni social media 

channels and looking after the day-to-day management of the websites. 

 

Working as part of a very small but very busy team, the post-holder will need to be able to work 

autonomously and have the skills and experience required to support in the production of high-quality 

communications. Prior experience of working in communications, demonstrable writing skills, a 

creative flair, and exemplary attention to detail are a must. 

 

This wide-ranging role provides an excellent opportunity for someone to take the next step in their 

career in marketing. The role is a full-time, permanent position, with a salary of £24,948 - £25,877 per 

annum. 

 

Job Description 

 

The Marketing and Communications Officer reports to the Director of Marketing and Communications. 

 

Key responsibilities: 

 

1. Publications 

 Assist in the development and production of all school publications from brief stage through to 

writing content, proofing and production, including prospectus, newsletters, and leaflets. 

 Assist in the development and production of all alumni publications including magazines, 

donor reports and fundraising collateral. 

 Produce the termly newsletter, seeking and compiling content, and managing full production. 

 Produce publications, generally for Admissions and Outreach, to be printed in-house. 

 Liaise with the external design agency, providing a job brief and art direction, and ensure all 

publications adhere to brand guidelines. 

 

2. Digital 

 Day-to-day management of the websites ensuring content is up-to-date as well as sourcing, 

writing and publishing new content. 
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 Devise and manage a communications plan for social media including Twitter, Facebook and 

Vimeo. 

 Source and create engaging content, utilising a range of communication mediums, for use 

across the school and alumni digital channels. 

 Develop, write and produce online communications to include e-newsletters. 

 Create, manage and maintain a photo library and assist in the creation and collection of  

multi-media content for use across a range of communication channels. 

 

3. Public relations 

 Research and draft press releases and editorial for local and national media. 

 Liaise with local press contacts where appropriate. 

 Maintain press cuttings archive and monitor effectiveness. 

 

4. Other 

 Manage scheduling, booking and production of adverts, and monitor and update content with 

third parties e.g. school directories, professional bodies, etc. 

 Manage the budget for the school newsletter and advertising. 

 Undertake market research and collate marketing statistics. 

 Occasional attendance at events may be required, which may fall on evenings or weekends. 

 Any other duties as may be reasonably required by the Director of Marketing and 

Communications, Chief Master or Governors. 

 

Additional Duties: 

The list above is not an exhaustive list of tasks that the role holder will be required to carry out but 
does outline the main duties. All staff are required to act in a professional, co-operative and flexible 
manner in line with the requirements of the post and the Staff Code of Conduct. 
 
 

Person Specification – Marketing and Communications Officer 

The following person specification indicates the skills and personal characteristics, qualifications, 
training and experience that are either essential or desirable in the candidates being interviewed. 
 

Skills and Abilities (tested at application and interview) Essential Desirable 

Excellent writing skills with an understanding of how to vary language for different audiences 

and mediums 
  

Excellent proofreading skills and meticulous attention to detail  

 

 



Head of Physics 

 

   
 

  The Role:  
Marketing and Communications Officer 
 

 

 

 

Ability to manage multiple projects and plan, organise and determine own workload to meet 

tight deadlines 
  

 

Knowledge and Experience (tested at application) Essential Desirable 

A minimum of two years’ experience in a communications role   

Experience of briefing and working with outside agencies   

A good understanding of layout and design concepts, and experience of managing the design 

and production of marketing collateral 
  

Working knowledge of social media platforms, website content management systems and 

photo-editing software 
  

Proficient in the Microsoft Office suite  

 

Good interpersonal skills and the ability to work with a variety of stakeholders   

Experience of creating photographic and video content for use in communications 

 

 

Experience of using WordPress sites 

 

 

Experience of marketing within an education environment   

An understanding of the aims and ethos of independent education   

Experience of dealing with the media   

 

Attitudes (tested at interview) Essential Desirable 

A creative thinker with a proactive attitude and ability to use own initiative   

Friendly and articulate   

Diplomatic and discreet and able to maintain strict confidentiality   

A positive attitude towards education and young people   

An understanding of safeguarding principles and practice   
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How to apply 
 
To apply for this role, send the following documents to Zoe Robinson, Bursar by email to 
recruitment@kes.org.uk: 
 

 A completed application form (available for download from www.kes.org.uk/jobs) 

 A covering letter, which includes an example ‘tweet’ (of no more than 280 characters) 
explaining why you are the best candidate for the role 

 
 
The deadline for applications is 9am on Monday 10 June 2019. 
 
Interviews will take place in the week commencing 17 June 2019. 
 
If you have any queries about the role or would like to discuss it in more detail, please contact Becky 
Smith, HR Manager, by email: recruitment@kes.org.uk.  
 
 

King Edward's School is committed to safeguarding and promoting the welfare of children and young people and expect all staff 
and volunteers to share this commitment. All successful candidates will be required to undergo an enhanced DBS check. A 
copy of the School’s Recruitment, Selection and Disclosure Policy is available on the School website.  

 
 
 
King Edward’s School, Edgbaston Park Road, Birmingham, B15 2UA 
 
Registered Charity No. 529051 
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